
PHILIP MORRIS 

U.S.A. 

120 PARK AVENUE, NEW YORK. N.Y. 10017-6592 TELEPHONE (212) 880-6000 


October 6, 1995 


Timothy E. Findlay 
Roger S. Penske, Jr. 

Penske Auto Centers 
3100 West Big Beaver Road 
Troy, Ml 48084 

Dear Roger and Tim: 

Thanks again for your time yesterday on such short notice and thanks for your 
interest in the 1996 Marlboro Team Penske direct mail program. As we 
discussed, the involvement of Penske Auto Centers in the 1996 MTP program 
will help us achieve our goal of providing value added consumer offers offtrack 
and beyond race weekend to our database of Marlboro consumers and race 
enthusiasts. We believe the MTP mailing can help Penske Auto Centers 
achieve its goals of generating greater consumer awareness and trial of what 
we all hope will be the new leader in automotive service centers. 

Specifically, Penske Auto Centers agreed yesterday to provide the following 
offers in the 1996 Marlboro Team Penske mailing: 

Oil Changes 

PAC will offer an oil change featuring Mobil oil for the special price of $13.97. 
The MTP cardmemoer must present a coupon (which will be included in the 
"national mailing' 1 ) to PAC personnel to receive this special offer. We will advise 
MTP cardmembers the offer expires 12/31/96 and is good in the 50 United 
States at participating Penske Auto Centers. We will also indicate that no 
photocopied or mechanically reproduced coupons will be accepted by Penske 
Auto Centers. (Please advise if you want to limit this offer to 4 or 5 quarts of oil 
or to cars and light trucks only.) 

Goodyear Tires 

PAC will offer a special buy-three-get-one at half price on any regularly priced 
(non-sale priced) Goodyear brand tire. MTP cardmembers need only show 
their card and reference the special tire offer. We will advise MTP cardmembers 
the offer expires 12/31/96 and is good in the 50 United States at participating 
Penske Auto Centers. We will advise the offer is limited to two purchases of four 
tire sets per MTP cardmember. 


MARLBORO BENSON & HEDGES MERIT VIRG4NIA SUMS PARUAMENT UGHTS PLAYERS SARATOGA CAMBRIDGE ALPINE MULTI FILTER 


Source: https://www.industrydocuments.ucsf.edu/docs/xnfm0004 


20 4820 4187 



£xi.deBatteries 

PAC will offer a 10% discount on purchase and installation of an Exide battery. 
MTP cardmembers need only show their card and reference the special Exide 
battery offer. We will advise MTP cardmembers the offer expires 12/31/96 and 
is good in the 50 United States at participating Penske Auto Centers. We will 
advise the offer is limited to two purchases per MTP cardmember. 

Fleet Care Discount 

Per my conversation with Jay Maxwell, PAC will also offer the Fleet Care 10% 
discount on all products and services performed at Penske Auto Centers for 
Marlboro Team Penske cardmembers. MTP cardmembers need only show 
their card and reference the special Fleet Care account number #15728835 
which will be printed on the back of the card. We will advise MTP cardmembers 
the offer expires 12/31/96 and is good in the 50 United States at participating 
Penske Auto Centers. 

The Marlboro brand will support these offers with point-of-sale signage at the 
Penske Auto Centers in the ten U.S. IndyCar race markets (attached) where we 
promote via the MTP direct mail program. The point o'f sale signage will be 
designed to leverage the leadership position that Marlboro and Penske share in 
IndyCar racing. This positioning can suggest Penske Auto Centers is the new 
leader in automotive service centers. 

Marlboro will also support the offers with a mailing to each of the Penske Auto 
Centers. The mailing will include samples of the 1996 Mariboro Team Penske 
consumer mailing, MTP cards in the name of the manager of the PAC, and a 
letter from Tim Findlay and Roger Penske, Jr. advising the PACs to prepare to 
receive consumers with the card and to honor those deals. 

We also discussed using the Marlboro Team Penske showcars to further 
generate traffic at grand re-openings of refurbished Penske Auto Centers and at 
the key Penske Auto Center in a race market on race weekend. We will of 
course have to work through normal channels to schedule the showcars 
through Event Marketing at Philip Morris and the Penske organization. 

Roger and Tim, if the above meets with your approval, please indicate by 
countersigning one copy of this letter and returning it to my attention. 

Sincerely, 

ACCEPTED AND AGREED TO BY PHILIP MORRIS INCORPORATED 
PENSKE AUTO CENTERS: 


Maarten D. Terry 


cc: J. Maxwell - Penske Auto Centers 
D. McCorrb 
V. Murphy 
M. Salzman 
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